




Barriers to science 
communication
• Sixty-four per cent said the need 

to spend more time on research 
was stopping them getting more 
engaged

• 20% agreed that scientists who 
engage are less well regarded by 
other scientists 

• Science communication was 
viewed as ‘altruistic’ and not a 
central part of academic life



Unaccountable and a waste of taxpayers’ money

Elitist and reinforcing inequality

Irrelevant and out of touch with society

Secretive and untrustworthy
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Embedding a commitment to 
public engagement  in 
institutional mission and 
strategy, and championing 
that commitment at all levels

Investing in systems and 
processes that facilitate 
involvement, maximise 
impact and help to ensure 
quality and value for money

Involving staff, students 
and representatives of the 
public and using their 
energy, expertise and 
feedback  to shape the 
strategy and its delivery






